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ON SOCIAL MEDIA

the next 10 minutes...

= have a plan
= have great content
" insights from deep dive reviews

= resources to help
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MANCHESTER CITY COUNCIL - Platform Plans

News & updates * Quick City pride Economic/ 18-24 yo audience
* Nostalgia alerts/notification + UGC business updates * Memes & trends
* Children & S  Lessservice e Community spirit ¢ Culture, identity,
families * Partner messaging, more ¢ Gentle humour events
engagement aesthetics &
culture
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1 Message, 3 Ways — GB Spring Clean

AR
Volunteers at Boggart
& Hole Clough have been
“¥i get
L

Manchester City Council @
Manchester City Council - 4 Apr

The Great British Spring Clean may be nearing its end, but volunteers are still
hard at it.

People were out in force in south Manchester today, cleaning up around
Alexandra Park and Claremont Road.

Well done everyone €

Remember to share your litter pick-tures to show how much you love your

area @

Find out more: https:/orlo.uk/IIxO0

CD Keep Manchester Tidy | Keep Manchester Tidy | Manc... - manchestergov.uk

Manchester City Council (A oo
@ManCityCouncil

&% From the city centre up to Blackley, the Great British Spring Clean
was in full swing today.

Thanks to all the volunteers who took part along Rochdale Road.
Get involved: orlo.uk/LesBO

Please keep sharing your litter pick-tures: #McrSpringClean25

#CleanGreenMCR

3:01PM - Apr1,2025 - 1,582 Views
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SOCIAL MEDIA STRATEGY - TOP 5 PRIORITIES

. Placing real people at the forefront of content
Prioritising ‘social first’ videos to tell stories
Repurposing content across social channels
Tapping into pride and nostalgia

Always try new things
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ON SOCIAL MEDIA

HAVE GREAT CONTENT
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GREAT CONTENT

Doncaster Council @ @MyDoncaster - 6h 000

ooaster  As Banksy is trending today, we wondered whether any art experts could
confirm that this piece in Doncaster could be an original by the elusive
artist?

ATI

Granted, it's not his usual style, but the social commentary is

Q 77 1 294 Q 18K &

AL

Doncaster Council & @MyDoncaster - 3h 000
ooaster  |f you see any other potential Banksies around Doncaster, please do let us
know by reporting online: twitter.com/MyDoncaster/st...

#ThislsMyDoncaster
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HOW TO GET BETTER ENGAGEMENT?

LESSONS FROM DEEP DIVE




DEEP DIVE
‘Hot themes’

= Travel - roads (incl parking), buses, cycling, active travel
= Have a say - especially housing/roads
= Urgent updates - weather, travel, environmental

Personal benefit/gain - free stuff!
= New and shiny- facilities, upgrades
= Civic pride - local events, successes and assets to be proud of
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Some surprises

Image posts consistently outperform video on Facebook and

Content can get high clicks, even without high engagement

= Shared Facebook posts attract lowest engagement of all content types *
= Repeat posting of exactly same content gets diminishing returns

= Overall, designed assets perform worse for engagement than ‘real’
images
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Facebook

1,147 posts

(o O O
Ave Reach Ave Likes Ave Shares
All posts 4090 17 4
Video
(n=66) 4392 31 5

Images (Single)
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Facebook - Reading Grade

50% of your

content is .

above Grade 8 o

reading level o
(general

readability) .

IS
Gov Digital
Service
recommended
reading level
for Web pages

Red line is
recommended
Grade 8 max
reading level
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ON SOCIAL MEDIA

RESOURCES TO HELP
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COMMS
‘FILES

o/
powered by Con
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COMMS :FILES

Search COMMS:FILES = Submit your campaign ~ The important bits Privacy Policy

TRY TYPING A TERM LIKE...

‘Fostering’ ‘recycling’ ‘internal communications’ or ‘mental health’

tiktok

YOUR DETAILS

Be-Bold-Be-Birmingham-

TikTok-06-01-2021.pdf

Heatwave-Hell-07-15-
2022.pdf

YOUR DETAILS

Be-Bold-Be-Birmingham-
TikTok-06-01-2021.pdf

Heatwave-Hell-07-15-
2022.pdf

Budget-Campaign-2022-01-

01-2022.pdf

LG

Campaigns, creativity and
evaluation

LGComms Academy 2022 -
Campaigns, Creativity and...

PROJECT SUMMARY

Prmry Coegory

Budget-Campaign-2022-01-
01-2022.pdf

PROJECT SUMMARY

Oldham-Made-03-01-
2022.pdf

@darrencaveney | comms2point0.co.uk | darrencaveney@gmail.com

City-of-London-Diversity-

and-inclusion-Recruitment-...

Oldham-Made-03-01-
2022.pdf
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CONTACT DETAILS
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